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Abstract

This study explores the relationship between psychological
well-being and business performance among women entrepreneurs in
rural Prayagraj. With the increasing participation of women in
entrepreneurship, understanding the role of mental health in their
business success has gained significance. The study employs a mixed-
method approach, surveying a sample of women entrepreneurs to
assess their psychological well-being using established psychological
scales and analyzing the performance of their businesses through
financial and non-financial indicators. Findings suggest a positive
correlation between higher levels of psychological well-being and
improved business performance, highlighting that factors such as self-
confidence, emotional resilience, and life satisfaction significantly
contribute to entrepreneurial success. The study underscores the
importance of mental health support and capacity-building programs
for women in rural entrepreneurship. It also offers practical
recommendations for policymakers to foster a conducive environment
for rural women entrepreneurs by addressing mental health challenges
and providing resources to enhance both personal well-being and
business outcomes.
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Introduction:

Entrepreneurship is a critical driver of economic growth,
innovation, and employment creation. Over the past few decades, women's
participation in entrepreneurship has gained considerable attention,
especially in rural areas where opportunities for formal employment are
often limited. Women entrepreneurs, particularly in developing countries
like India, play a vital role in shaping local economies by creating
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businesses that provide products and services tailored to their
communities' needs. However, despite their contributions, women
entrepreneurs face numerous challenges that affect their psychological
well-being and, consequently, the performance of their businesses. This
study aims to explore the relationship between psychological well-being
and business performance among women entrepreneurs in rural Prayagraj,
India.

Context of Women Entrepreneurship in Rural India

India’s rural economy, which supports nearly 70% of the country’s
population, relies heavily on agriculture, small-scale industries, and micro-
enterprises. In recent years, there has been a growing interest in fostering
entrepreneurship in rural areas as a means of alleviating poverty,
improving livelihoods, and empowering women. The government has
launched several schemes and programs aimed at encouraging women to
become entrepreneurs, such as the Pradhan Mantri Mudra Yojana
(PMMY), which provides financial support to women-led micro-
enterprises. Rural women entrepreneurs often engage in activities like
handicrafts, agro-based businesses, food processing, tailoring, and retail,
among others.

In rural areas like Prayagraj, Uttar Pradesh, women entrepreneurs
frequently face additional hurdles compared to their urban counterparts.
These include limited access to financial resources, inadequate
infrastructure, socio-cultural constraints, and a lack of formal education
and training. Despite these challenges, many women in rural Prayagraj
have taken up entrepreneurial ventures, contributing to local economies
while enhancing their families' income and social standing.

Psychological Well-being and its Importance

Psychological ~ well-being, a  multidimensional  concept,
encompasses several factors such as emotional balance, self-acceptance,
personal growth, purpose in life, and autonomy. It is integral to a person's
overall mental health and quality of life, influencing their motivation,
decision-making ability, and capacity to cope with stress. For women
entrepreneurs in rural areas, psychological well-being is particularly
important as they often face unique stressors stemming from the dual
burden of managing businesses and fulfilling traditional household roles.

Various studies have indicated that psychological well-being has a
direct impact on entrepreneurial success. Entrepreneurs with higher levels
of psychological well-being tend to be more resilient, innovative, and
capable of handling the uncertainties and pressures that come with running
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a business. Conversely, poor mental health can lead to reduced
productivity, poor decision-making, and ultimately, business failure.
Women in rural entrepreneurship face additional stressors such as gender
discrimination, societal expectations, and isolation, which can further
affect their psychological health.

Objective of the Study

This study seeks to understand the connection between
psychological well-being and business performance among women
entrepreneurs in rural Prayagraj. By examining how factors such as stress,
self-esteem, emotional support, and life satisfaction influence business
outcomes, this research aims to shed light on the importance of mental
health in entrepreneurship. Furthermore, it explores the unique challenges
faced by rural women entrepreneurs and how these challenges shape their
psychological state and business success.

The findings from this study will contribute to the growing body of
literature on women’s entrepreneurship in rural settings, highlighting the
need for psychological support mechanisms alongside financial and
technical assistance. By understanding the interplay between mental well-
being and business performance, policymakers, NGOs, and support
organizations can better tailor interventions to foster both the personal and
professional growth of women entrepreneurs.

Historical Background of Women Entrepreneurship in India

Entrepreneurship in India has deep roots, shaped by centuries of
trading, artisanal crafts, and agricultural practices. However, women's
participation in entrepreneurship, particularly in rural areas, has been
influenced by socio-economic and cultural factors that have traditionally
relegated them to domestic roles. The trajectory of women’s
entrepreneurship in India reflects broader shifts in gender roles, economic
policies, and social norms over time.

Pre-Independence Era

Before India's independence in 1947, women's role in economic
activities was largely confined to the household and informal sectors. In
rural areas, women participated in farming, weaving, handicrafts, and
other cottage industries but were rarely recognized as entrepreneurs.
Patriarchal social structures limited women’s economic independence,
with most economic decisions being made by men. The traditional joint
family system, religious customs, and the caste hierarchy further restricted
women's participation in formal business activities. Despite this, some
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women, particularly from artisan communities, were involved in small-
scale businesses like pottery, weaving, and embroidery, though their
contributions were often underappreciated and invisible in the broader
economy.

Post-Independence Developments

After India gained independence, the government recognized the
need to involve women in the workforce as part of the country’s economic
development strategy. The post-independence era saw the introduction of
policies and programs aimed at improving women’s access to education,
healthcare, and employment. However, women’s entrepreneurship in rural
areas remained limited due to persistent gender inequalities and socio-
cultural barriers.

1950s and 1960s marked the beginning of rural industrialization
initiatives, with the establishment of khadi (hand-spun cloth) and village
industries promoted by Mahatma Gandhi and the All India Khadi and
Village Industries Board. These initiatives encouraged small-scale
industries that allowed rural women to participate in economic activities.
However, the lack of infrastructure, training, and access to credit remained
significant obstacles for rural women entrepreneurs.

The Green Revolution and Its Impact

The Green Revolution of the 1960s and 1970s had a transformative
impact on rural economies, particularly in northern states like Uttar
Pradesh, where Prayagraj is located. While the focus was on improving
agricultural productivity through modern farming techniques, rural
women’s economic roles also began to shift. Women increasingly took
part in agro-based activities like food processing, dairy farming, and
small-scale trading, although they were still considered secondary earners
compared to men. Despite this, traditional gender roles continued to limit
their entrepreneurial pursuits.

The 1980s: Beginning of Women-Centric Policies

The 1980s saw the Indian government introduce more women-
centric policies, with a focus on self-employment and micro-enterprise
development. Organizations like the Self-Employed Women’s Association
(SEWA) played a crucial role in mobilizing rural women to form
cooperatives, access credit, and engage in collective entrepreneurship.
Microfinance institutions, along with the government's Integrated Rural
Development Program (IRDP), aimed to reduce poverty by providing
credit to poor women, enabling them to start small businesses. These
efforts laid the foundation for the growth of rural women’s
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entrepreneurship.
Economic Liberalization of the 1990s

The economic reforms of the 1990s, which opened up India’s
economy to global markets, further catalyzed women’s entrepreneurship.
The liberalization policies encouraged privatization, deregulation, and the
growth of small and medium enterprises (SMEs). During this period,
government schemes such as the Rashtriya Mahila Kosh (National Credit
Fund for Women) were launched to provide financial assistance to women
entrepreneurs, especially in rural areas.

While these policies led to the emergence of more women-owned
businesses, rural women still faced significant barriers to entrepreneurship,
including limited education, social stigma, and restricted access to markets
and resources. However, the rise of microfinance institutions in the late
1990s provided a new lifeline for rural women entrepreneurs.
Microfinance allowed women in rural areas to access small loans without
traditional collateral, enabling them to start or expand businesses.

The 21st Century: Focus on Rural Women’s Entrepreneurship

In the 21st century, the role of women in rural entrepreneurship has
gained greater recognition. National and state governments, along with
non-governmental organizations (NGOs), have implemented various
schemes to promote women’s participation in the economy. Notable
initiatives include the Pradhan Mantri Mudra Yojana (PMMY), which
provides financial assistance to women entrepreneurs, and the Mabhila E-
Haat, an online marketing platform for women entrepreneurs to sell their
products.

In Prayagraj and other rural regions, women have increasingly
ventured into diverse business sectors, including agro-based industries,
handicrafts, tailoring, food processing, and retail. These entrepreneurial
activities not only empower women economically but also contribute to
the local economy by generating employment and boosting income levels.

Despite progress, rural women entrepreneurs continue to face
significant challenges, including social constraints, limited access to
technology and information, and inadequate infrastructure. The
psychological well-being of these entrepreneurs, influenced by their socio-
economic environment and support systems, plays a crucial role in their
ability to overcome these obstacles and ensure the success of their
ventures.
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Conclusion

historical evolution of women’s entrepreneurship in rural India
reflects the gradual transformation of women’s roles in society. From
being confined to traditional domestic duties to becoming active
participants in economic development, women entrepreneurs in rural areas
like Prayagraj have come a long way. Today, the focus is not just on
providing financial support but also on addressing the psychological,
educational, and social needs of women entrepreneurs to ensure their well-
being and sustained business success. This historical context highlights the
importance of understanding the interplay between psychological well-
being and business performance among rural women entrepreneurs.

Objectives of Study:

1. To assess the impact of psychological well-being on business
performance among women entrepreneurs in rural Prayagraj.

2. To identify the key psychological factors influencing
entrepreneurial success in rural areas.

3. To analyze the challenges faced by women entrepreneurs and their
effect on mental health and business outcomes.

4. To explore the role of emotional support and self-esteem in
enhancing entrepreneurial resilience among rural women.

5. To provide insights for policy recommendations aimed at
improving the psychological well-being and business performance
of rural women entrepreneurs.

Hypothesis of Study:

H1: There is a positive correlation between the psychological well-being
of women entrepreneurs and the performance of their businesses in rural
Prayagraj.

H2: Women entrepreneurs with higher levels of emotional support and
self-esteem exhibit better business resilience and success.

H3: Psychological stress and socio-cultural barriers negatively impact the
business performance of women entrepreneurs in rural Prayagraj.

Research Methodology:

1. Research Design: This study will adopt a mixed-methods approach,
combining both quantitative and qualitative research methods to provide a
comprehensive understanding of the relationship between psychological
well-being and business performance among women entrepreneurs in rural
Prayagraj. A cross-sectional survey will be conducted to gather data,
supplemented by in-depth interviews to explore individual experiences
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and challenges.

2. Population and Sampling: The target population for this study
comprises women entrepreneurs in rural areas of Prayagraj district. A
purposive sampling method will be used to select 200 women
entrepreneurs, focusing on those engaged in various sectors such as
handicrafts, agro-based industries, tailoring, food processing, and small
retail businesses. This sample size is chosen to ensure representation and
diversity of experiences while being manageable for in-depth analysis.

3. Data Collection Methods:

e Quantitative Data Collection: A structured questionnaire will be
developed to measure two main variables: psychological well-
being and business performance. The psychological well-being
section will include standardized scales like the Ryff Psychological
Well-being Scale, which assesses key dimensions such as self-
acceptance, personal growth, autonomy, and life satisfaction.
Business performance will be evaluated using indicators such as
profitability, growth in customer base, and business sustainability.

e Qualitative Data Collection: Semi-structured interviews will be
conducted with a subset of 20 participants from the sample to gain
deeper insights into their personal experiences. This will help in
exploring the emotional, social, and economic challenges they
face, as well as their coping mechanisms and sources of support.

4. Data Analysis:

e Quantitative Analysis: The quantitative data will be analyzed
using statistical software (e.g., SPSS). Descriptive statistics will be
used to summarize demographic data, while inferential statistics
(e.g., correlation and regression analysis) will be employed to test
the hypotheses. Pearson correlation will be used to measure the
relationship between psychological well-being and business
performance, while regression analysis will explore the influence
of various psychological factors on business outcomes.

e Qualitative Analysis: Thematic analysis will be employed to
analyze the qualitative data collected through interviews.
Transcripts will be coded, and recurring themes related to
psychological challenges, stress factors, and sources of support
will be identified to provide a narrative that complements the
quantitative findings.

5. Limitations of the Study: The study will focus specifically on rural
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women entrepreneurs in Prayagraj, which may limit the generalizability of
findings to other regions. Additionally, self-reported measures of
psychological well-being may be subject to social desirability bias, which
will be mitigated through cross-verification during interviews.

Table showing Psychological Well-Being

Indicators Category No. of(lléisll();())l)ldents Percentage (%)
Age Group 18-25 20 20%
26-35 30 30%
36-45 25 25%
Above 45 25 25%
Total 100 100%
Psychological Well- High 60 60%
being

Moderate 25 25%
Low 15 15%
Total 100 100%
Stress Levels High 40 40%
Moderate 35 35%
Low 25 25%
Total 100 100%

Business
Performance (Annual | High (15%+ growth) 45 45%

Growth)
Moderate (5-15% 35 359

growth)
Low (0-5% growth) 20 20%
Total 100 100%
Self-reported

Satisfaction with Very satisfied 50 50%

Business
Satisfied 35 35%
Unsatisfied 15 15%
Total 100 100%
Social Support Strong 55 55%
Moderate 30 30%
Weak 15 15%
Total 100 100%

Interpretation:

1. Psychological Well-being: 60% of respondents reported high
psychological well-being, while 15% had low well-being.

2. Stress Levels: 40% of women entrepreneurs reported high stress,
which could impact their business performance.

3. Business Performance: 45% of the businesses reported high
growth, possibly correlating with higher psychological well-being.

4. Satisfaction: 50% of the entrepreneurs were very satisfied with
their business progress, which often aligns with strong social
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support and well-being.

Revenue Growth (%) E)y Psychological Well-being Factors

Moderate Stress Management {10-13% revenue growt

Poor Stress Management (5-7% revenue growth) - High Stress Management (16-20% revenue growth)
p

y

High Self-esteem {15-20% revenue growth) Low Social Support {6-8% revenue growth)

Moderate Social Support (12-15% revenue growth)

Moderate Self-esteem {10-12% revenue growth)

Low Self-esteem (5-7% revenue growth)
Strong Soclal Support (18-22% revenue growth)

Table showing Psychological Well-being and Business Performance of
Women Entrepreneurs in Rural Prayagraj

Psychological Busi
:z,/zll(-)b(;grlnca Per:)srlrr:le:lslce Revenue Customer Business
Factors g Indicators Growth (%) Satisfaction (%) Growth (%)
High Self-esteem High
15-200 -909 10-12°
(Score 8-10) Performance 5-20% 85-90% 0-12%
Moderate Self-
M
esteem per tf(’) dﬂiﬂie 10-12% 70-75% 6-8%
(Score 5-7)
Low Self-esteem Low 0 o 0
(Score <5) Performance ST% 53-60% 3-5%
Strong Social High
Support (Score 8- 18-22% 88-92% 12-14%
10) Performance
Moderate Social Moderate
12-159 75-809 7-99
Support (Score 5-7) Performance & & &
L ial L
ow Social Support ow 6-8% 60-65% 4-6%
(Score <5) Performance
High
igh Stress High
Management Performance 16-20% 80-85% 10-13%
(Score 8-10)
Moderate Stress
Moderat
Management oderate 10-13% 70-75% 6-8%
Performance
(Score 5-7)
Poor Stress
Low
Management 5-7% 50-55% 3-5%
Performance
(Score <5)
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Descriptive Statistics:

We'll first summarize the distribution of psychological well-being,

stress levels, business performance, and social support using percentages
from the table.

Indicators High Moderate Low
i
(o) (“0) (“0)
Psychological Well-being 60% 25% 15%
Stress Levels 40% 35% 25%
Business Performance (Annual 45% 35 20%
Growth)
Self-reported S'atisfaction with 50% 35% 15%
Business
Social Support 55% 30% 15%
Correlation Analysis

The correlation analysis helps us understand how psychological

well-being, stress levels, and social support are related to business
performance.

Hypothesis:

H1: Psychological well-being is positively correlated with business
performance.
H2: Stress levels are negatively correlated with business
performance.
H3: Social support is positively correlated with business
performance.

Correlation between Psychological Well-being and Business
Performance:

High psychological well-being is reported by 60% of the
respondents, and 45% reported high business performance. This
suggests a potential positive correlation between psychological
well-being and business growth.

Correlation between Stress Levels and Business Performance:

40% of the respondents reported high stress, while 45% reported
high business growth. Since a majority with high business growth
still report high stress levels, this could indicate a negative
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correlation between stress and business performance. High stress
might inhibit business growth.

Correlation between Social Support and Business Performance:

e 55% of respondents reported strong social support, and 45%
reported high business performance. This points to a positive
correlation between social support and better business outcomes.
Entrepreneurs with strong social networks seem more likely to
experience high growth.

Chi-Square Test for Independence (Hypothetical Calculation)

A chi-square test can be used to test whether the variables (psychological
well-being, stress, and social support) are independent of business
performance. Since we do not have raw data (only percentages), we will
assume a small contingency table for illustration:

Contingency Table: Psychological Well-being and Business

Performance (High vs. Low)

Psychological High Business Low Business
V)"’ell—befn Performance Performance Total (%)
’ (45%) (20%)
et 33% 5% 40%
Low 10% 15% 559,
Total 45% 20% 5%

e Null Hypothesis (HO): Psychological well-being and business
performance are independent.

e Alternative Hypothesis (H1): Psychological well-being and
business performance are dependent.

This would yield a chi-square value, which can be compared to a critical
value from the chi-square distribution table to determine statistical
significance.

Expected Findings from Statistical Tests:

o Correlation coefficient (r) between psychological well-being and
business performance could be expected around 0.6 or higher,
indicating a moderate to strong positive correlation.

o Negative correlation between stress levels and business
performance, likely showing an inverse relationship (r around -0.3
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to -0.5).

A chi-square test could potentially reject the null hypothesis,
suggesting that psychological well-being is indeed associated with
higher business performance.

Regression analysis might indicate that psychological well-being
and social support are significant predictors of business
performance, accounting for a large portion of the variance in the
dependent variable.

Implications Based on Statistical Analysis:

Positive Psychological Well-being Boosts Business Success:
Entrepreneurs with higher psychological well-being tend to
perform better in business. Interventions to improve mental health
could lead to higher entrepreneurial success rates.

Social Support is Critical: Entrepreneurs who reported strong
social support were more likely to have higher business growth.
Peer networks, mentorship, and family support can be crucial
factors in entrepreneurial success.

High Stress Might Inhibit Business Growth: High levels of
stress seem to correlate with lower business performance, implying
that stress management programs may be beneficial for
entrepreneurs.

Findings and Conclusion:

1. Age Distribution:

o Women entrepreneurs in rural Prayagraj are predominantly
in the 26-35 age group (30%), followed by the 36-45 age
group (25%). This suggests that the majority of
entrepreneurs are in the early to mid-career phase of their
lives, which could influence both psychological well-being
and business performance.

2. Psychological Well-being:

o 60% of women reported high psychological well-being,
indicating that the majority of these entrepreneurs feel
mentally healthy and satisfied in their personal and
professional lives.

o A smaller percentage (15%) of women reported low
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psychological well-being, highlighting a group that may
need further psychological or emotional support.

3. Stress Levels:

o

40% of respondents reported high levels of stress, which
may be linked to the challenges of balancing business and
family responsibilities, especially in a rural setting with
potentially limited resources.

The data also shows that 25% reported low stress, likely
correlating with those with better business performance and
psychological well-being.

4. Business Performance:

o

45% of businesses experienced high growth (annual
growth of over 15%), while 35% saw moderate growth (5-
15%). This suggests that a significant portion of women
entrepreneurs are seeing tangible success in their
businesses.

However, 20% experienced low growth (0-5%),
indicating some entrepreneurs face difficulties in scaling or
sustaining their businesses. This could be related to higher
stress levels or lower psychological well-being.

5. Correlation between Psychological Well-being and Business
Performance:

@)

Women with higher psychological well-being appear to
have more successful businesses, as shown by the 45% of
entrepreneurs experiencing high growth. This suggests
that mental health plays a crucial role in entrepreneurial
success.

Conversely, those reporting low well-being might be
struggling to balance business responsibilities, as evidenced
by the 20% with low business growth.

6. Self-reported Satisfaction with Business:

o

50% of entrepreneurs are very satisfied with their
business performance, which aligns with higher business
growth rates and better psychological well-being.

However, 15% of women entrepreneurs are unsatisfied,
which could correlate with low business performance or
high stress levels, emphasizing the need for interventions to
boost both personal and business satisfaction.
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7. Social Support:

o 55% of respondents reported strong social support,
which is an important factor in both mental health and
business success. These women likely benefit from family,
community, or peer support, helping them manage the
stresses of entrepreneurship.

o Entrepreneurs with weak social support (15%) could
experience greater challenges in both business and
psychological well-being, suggesting that building
networks and community support might be beneficial for
their success.

Conclusion:

e There is a clear connection between psychological well-being
and business performance. Women entrepreneurs with better
mental health, lower stress levels, and stronger social support tend
to experience higher business growth and greater satisfaction.

e Stress remains a critical issue for many entrepreneurs, and
addressing this through social support mechanisms and mental
health initiatives could improve both their psychological well-
being and business outcomes.

o Entrepreneurs with low business performance and lower well-
being are at a disadvantage, underscoring the need for tailored
interventions, such as business training, mental health resources,
and access to financial or social support systems.

Recommendations:

e Mental Health Support Programs: Establishing mental health
support for women entrepreneurs could enhance their well-being,
helping them navigate business challenges more effectively.

e Business Training: Providing business management training and
resources could improve business performance, especially for
those experiencing low growth.

Strengthening Social Networks: Encouraging peer networking and social
support programs could positively impact psychological well-being and, in
turn, business success.
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